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European Union Internet Users
March 31, 2011

16.2%

M European Union
& World

Source: Internet World Stats - www .internetwarldstats com
338,420 555 estimated EL Internet Users for 2011 Q1
Copyright @ 2011, Miniwatts Marketing Group
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Source: Internet Waorld Stats - www.internetworldstats.com
2,095 006,005 World Internet Users estimated for 201101
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European Union Internet Users
June 30, 2012

W World 84.7%
& European Union 15.3%

Source: Internet Warld Stats - www.internetworldstats.com
368,021,986 Internet Users inthe EU on 2012 Q2
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Italy France UK us China India
Users (millions) 12.66 15.92 19.27 114.55 155.29 35.08
messaging & mailing = 38% 57% 44% 51% 47% 50%
content sharing 49% 45% 40% 51% 53% 64%
creating groups 36% 28% 28% 20% 34% 49%
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There are now more than 1.2 billion
mobile web users worldwide.

1.2 BILLION

Mobile devices account for

8.49% of global website hits.

In the US, 25% of intemet

users are mobile only.

Mobile device sales rose in 201 1, with smartphones
showing the strongest growth. Nokia remains the number
one handset manufacturer, but Samsung is the leading
smartphone hardware vendor. Android is now the top
smartphone operating system.

CNDROID'W

Powering more than 250 million devices, the Android
OS runs on half of all smartphones shipped, with a user

base increasing by 700,000 subscribers each day.

Over 300,000 apps have been developed in the past 3
years. Apps have been downloaded 10.9 billion times.



Q) What is the state of social & mobile marketing

Twitter has
165 million
users
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scoopen By i
Thanks for the Memories: Philadelphia Phillies
Release Second Baseman Luis Castillo
B (wwwphillybuster.com)
NFL scoopen B J
Chad Pennington tears his ACL playing
basketball
B (profaotbalizonecom)
e scoopen B [
| It's opening day and Albert Pujols has already
set another MLE record
. (rumorsandrants.com)
NFL SCOOPED BY [

PETA Doesn't Want Te See Michael Vick On
The Madden 2012 Cover

(balljunkie.com}

NBA scooren By i

Dominique Wilkins attacked by fan

(www.nesn.com)
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PLAY NEVER-ENDING TRIVIA

The first ever WNBA game was played between
which two teams?

Now Yorkv. LA
Seatlo v. Portand

i Utah v. Houston

¥ ¥ g
't Delroitv. Chicago
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NBA NHL NCAABB ' Soccer
TAKE A QUIZ

4| NBA: Coach of the Year: RED
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US consumers prefer mobile browsers for banking,
travel, shopping, local info, news, video, sporis and
blogs. US mobile users prefer apps for games, social
mobile payment volume in 2012. media, maps, and music.

Paypal expects to see $7 billion in

Mobile searches have

WHAT DO CONSUMERS . quadrupled in the last
USE THEIR MOBILE PHONES FOR? e i ll yeor For many items, 1 in

7 searches is now sent
from a mobile device.

Japanese consumers are sfill more advanced in mobile
behavior, using web, apps, email and more. US and
Europeans text and play games more. The most popular
mobile web destinations are news, weather reports,

71% of smartphone users that see

social networking, search information, and maps. a captivating TV, press, or mobile

A advertisement will immediately do
@ | a mobile search.

US consumers prefer mobile browsers for banking, D

travel, shopping, local info, news, video, sports and
blogs. US mobile users prefer apps for games, social
media, maps, and music.
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drinking

Objects: Actions:
cars, glasses, drinking, running, door
people, etc... exit, car enter, etc...

countryside

constraints
Scene categories:

indoor, outdoor, street
scene, etc...

Geometry:

Street, wall, field, stair,
etc...




Snoek et al, TRECVID 04-11

Are we making progress?



Herman Cain Brand Passion—7/1/11 thru 10/27/11

Herman Cain September

Herman Cain August

Herman Cain October

NETBASE

Mitt Romney Brand Passion—7/1/11 thru 10/27/11

Mitt Romney September

itt Romney October

Mitt Romney July

NETBASE
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Airplane on ground




True Positive Rate

—F»— Our approach
—t=— Adam et al.
i MPPCA (Kim&Grauman)
=—fF— MDT (Mahadevan et al.}
—a#— Social force (Mehran et al.}

| . | | . 1 . " ~
0.1 0.2 0.3 0.4 0.5 0.6 0.7 0.8 [X=1 1
False Positive Rate
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Application Application Application

Operating System Operating System Operating System

Virtual Machine Virtual Machine Virtual Machine

Virtual Infrastructure

SERVERS

STORAGE NETWORK NETWORK SERVERS STORAGE



On Premise

On Premise (hosted) TaaS PaaS SaaS

App App
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Server

Storage
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User Experience

Mobile application
development platform

Chrome 2.0:
May 21, 2009

. canvas
Firefox 3.5b4: ;4.

Apr 27,2009 geolocation

canvas app cache
video

X database
geolocation o yers
app cache SVG

Android 1.5: database
Apr 13,2009 workers
canvas SVG
Opera Labs: geolocation

Mar 26,2009 app cache

Safari 4.0b:

Feb 29, 2009 Canvas database

canvaé video workers
iPhone 2.2: video geolocation
Nov 22,2008 zpp cache SVG
canvas database
app cache workers
database SVG
SVG

. native . web
1990 -- 2008 Q408 Q109 Q209



The World ¥ide Web Consortiurn (W3C) develops (G te

W3C Mogiaiipiics,

Leading the Web to Its Full Potential...

Activities | Technical Reports | Site Index | New Visitors | About W3C | Join W3C

s full potentia eI

is a forum for information, commerce, communication, and collective understanding. On this page, you\l find W3 news, links to V\BC te:hnulames and ways to get

involved. New visitors can find help in Ainding Your Way 5t W3C We encourage you to learn more about WIC,

Accessibility
Armnaya

Annotea

CC/PP

€33

CES8S Walidator
Device Independence
Do

HTML

HTML Tidy

HTML Walidator
HTTP
Internationalization

» Early Bird Registration: W3C Track at Google
WWW2003 Femvss—— 4]
T Apeil 2003 The W3C Track has been announced for the Twelfth

International World Wide Web Conference (WAWW2003) in Budapest, Search W3C Mailing Lists

Hungary. On 21-23 May, W3C presents three days of presentations on
the Wyeb, future Web browsers, W3 architectural principles, the XML
family, Web serices tha Samantic Wah now davicas and harizantal
essentials. WA

Iews archive s =

» W3C Sem: |

Plan W Research

User-Centered
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Measure
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8 06 Master universitario in Multimedia Content Design dell'Universita degli Studi di
[al> ] |+ € hitp:/ jwww.mmm.unifi.it/
& [ &

1 Mactar universitario in Multimedi...
Media Integration and Communication Center | Centre of excellence, University of Florence "

Apple Yahoo! Google Maps YouTube Wikipedia Notizie ¥ | pil conosciuti ¥

8006

Home | Master Multimodia | Programma | Ammizssione | Showcase

4 |> ||+ | Ednup:/ /www.micc.unifiit/

&3 [T #¥ Apple Yahoo! GoogleMaps YouTube Wikipedia Notizie

1 pit conosciuti ™

¢ | (Q- Google

'1 Media Integration and Communic... f

micc

Mepia INTEGRATION AND CoMMUNICATION CENTER
Centre of excellence, University of Florence

Ga@8

Engineering at the Faculty of Engineering, University of Firenze.

. Director: the MICC center is headed by prof. Alberto Del Bimbo, Professor of Computer

The Media Integration and Communication Center (MICC) was established by the Italian Ministry for
Education, University and Research at the University of Florence in 2001 as a Center of Excellence in

the area of new media

The MICC works as an interdisciplinary center for advanced research in the fields of processing,
interpretation, transmission of images and video, multimedia technologies, telecommunications and for
the studies concerning the evolution of legal regulations kept up with the innovations of technology and

the Internet.

The center cooperates with national and international universities, research institutions, companies and

high-level education, like the Master in Multimedia Content Design of the University of Florence.

Itorganizes also events and confarences of intemational importance like ACM Mulimedia 2010 and,

lately, ECCV 2012,

@Wbme

Article About MICC InTime Social Network
Corriere Fiorentino Anovel framework for video
published a nd
article about MICC on 15 sharing, user profiling and
January 2013 interest discovery by VIM
Lab.
read more read more

L JFT

Roberto Caldelli of the
Communication and Image
Lab will be the workshop
Publicity Chalr.

read more

WPS 2012 Upcoming )

Advanced Communication: the unit focuses
on several aclive research lines: wireless
terrestrial and satellite systems, agronautical
radio communications, tracking systems,
mesh networks, sensor networks and security.

Image and Communication: the research unit
carries out scientific research on multimedia
forensics and security, digital watermarking,
image processing for cultural heritage and
health, applications for mobile and digital TV.

Media and Law: the research carried out by
the unit covers the subject of the publicistic
profiles of digital rights management systems
and the inslitutional and legal problems
connected to them

., /7| Software Engineering: the unit maintains
these main research lines: methods of
quantitative evaluation of systems, predictive
models for wireless sensor networks and
engineering methods for the semantic web

Telecommunications: the research activities of
this unit are related lo satellite communication
systems and cognitive and non-linear
| adaptive processing technigues applied to
- radar processing.

Visual Media Processing: the research unit
maintains several active lines of scientific
research essentially based on techniques of
pattern recognition and image analysis, video

£ contentand 3D models.
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In prime pianc
Dal Master MM al web marketing di Yves Saint
Laurent a Parigi

Il Master MM in breve

MULTIMEDIA COMTENT DESIGH

Il blog del Master MM

Uno stage alla RAl tra post-produzione video e
Festival di San Remo

3| Interviate

Appena diplomatosi
edizione del Master, Lu
Capparell i lancia nel
mondo della post-produzions
video dopo uno stage
presso la RAI in cui ha
avuto la possibilitd d
lavorare persino per uitima
edizione del festival della

canzone italiana.

Andy Warhol vive dentro Google
2 News t

Due studenti dell'edizione
/12 gl Master MM
rendono omaggio &l grande
artista americana in

Trovaci su Facebook

B3 Master in Multimedia
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Master in Multimedia Content
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